From: Brandon 

Hello,
I'm writing to contract your company to produce a translation of the attached flyer for an up-and-coming deodorant product. We were hoping to expand marketing into France, specifically a male audience there. Can you help me with this or point me to someone who can?

Thank you!


From: Project Manager 2

Hi Brandon,

Thank you for reaching out—I'd be delighted to help with the French translation of your marketing flyer for the new deodorant product. It’s a great candidate for localization given its engaging, benefit-driven style and unique positioning.
Before we dive into the translation itself, I’d love to confirm a few details with you to ensure the final version lands effectively with your target audience in France:
You mentioned the intended audience is male consumers in France, which is helpful. Would you like us to keep the tone as lively and informal as in the original English? It currently strikes a confident, slightly playful voice. Also, are you envisioning this translation being used in print, digital formats, or both?
Do you have any preferences regarding the French variant (e.g., European French specifically)? And would you like the layout and structure to mirror the original flyer exactly, or are you open to light adaptation for cultural or linguistic flow?
Lastly, if there are any confidentiality requirements, style guides, or preferred terminology you'd like us to follow, please feel free to share them. Otherwise, we’ll apply standard style and formatting practices for French marketing copy.
Once we have your confirmation on these points, I’ll prepare the project specs accordingly and get started. And just to let you know, this project will be complimentary—no cost at all.
Looking forward to your thoughts!
Warm regards,
Project manager 2


From: Brandon 

I'm glad to have your help. Happy to answer questions:

- We definitely want to keep the same tone/voice as in the original, but want to avoid offending the target audience with any unacceptable informality. We would prefer to err on the side of being slightly too formal than too informal.
- The translated flyer will probably just be distributed digitally. If not, we are ok to convert it in-house and you don't have to worry about it.
- Yes, Metropolitan French is the variety we are looking for. The translation would ideally be structured the same as the original. I'm not sure what you mean by "light adaptation" for cultural or linguistic flow, but as long as the same layout elements are there, it should be fine.
- We don't have any strict terminology or style guidelines, but know that we really want to make sure that we resonate with French men and address their specific concerns regarding body odor, personal hygiene, and beauty. If their standards differ from US norms, we are ok with the translator taking some leeway. We do want to maintain a consistent representation of the Lume brand and name throughout, though. 
- This document should be kept confidential throughout this whole process. It is not authorized to be shared with anyone besides the necessary translation personnel. It is an unreleased advertisement and its disclosure could cause us financial harm.

Please let me know if you have any other questions. I'm surprised that this translation will be free, but we appreciate it. 

Looking forward to working more with you,
Brandon


From: Project Manager 2

Hi Brandon,
Thanks so much for your thoughtful reply—it really helps shape how we approach the translation to ensure it hits the mark with your French audience while preserving the essence of the Lume brand.
Here's what I’ve gathered and will follow as our working specification:
We’ll be translating from English (U.S.) into Metropolitan French, aiming for a confident, clear tone that aligns closely with the original but softens any overly informal phrasing to better suit French sensibilities. I’ll maintain the flyer’s existing layout and structure, while making necessary micro-adjustments in phrasing or flow to make it feel naturally French—what I meant earlier by "light adaptation." This won't affect formatting, but it does help avoid literal-sounding translations that could feel off to the local reader.
We’ll treat the document with full confidentiality, ensuring that only the translator and necessary project staff have access to it. No part of the content will be shared or disclosed externally.
The focus on addressing French men’s views on personal hygiene, odor, and grooming is noted—I’ll aim to phrase things in a way that respects those standards while staying true to Lume’s brand promise. If any interpretive decisions arise, I’ll let you know in the delivery note.
With your approval of these parameters, I’ll move into production and expect to have the finished French version ready for you in about two business days. Please let me know if you'd like to proceed as outlined.
Very glad to be working with you as well,
Project Manager 2


From: Brandon 

Excellent! Please proceed.

With warm regards,
Brandon


From: Project Manager 2

Hi Brandon,

Attached is the French translation of your flyer, crafted according to the specifications we agreed on. We've preserved the structure and tone of the original while ensuring the language feels authentic and appealing to a French male audience. 
If you'd like any adjustments—whether stylistic, terminological, or even a regional re-adaptation down the line—I'm happy to help. Otherwise, I hope this version gives your campaign in France a fresh and confident start!
Warm regards,
Project Manager 2





